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27 June 2011 
COCKTAIL FEVER SWEEPS THE COUNTRY AS SUMMER HEATWAVE ARRIVES 

- Sea Breeze madness as hot weather sees shoppers opt for cocktail fun in the sun- 
Following the heat-wave across most of the UK this weekend as Brits got into Glastonbury and Wimbledon fever, Sainsbury’s has reported a 96 percent uplift in sales of its pre-mixed cocktails as shoppers opted for fresh alternatives to beer and wine to enjoy in the sun.  
The refreshingly fruity Sea Breeze and Cosmopolitan were the big winners over the weekend and the pre-mixed cocktail range sold over two times as much this week as it did the previous week.
A recent study by One Poll in conjunction with Sainsbury’s indicates the current popularity of cocktails is largely down to their feel-good factor, with 35% of respondents saying they choose to drink cocktails because they are more fun and celebratory than other drinks.  40% of respondents said they like to drink cocktails because they are summery while a further 25% state they drink them to remind them of their holidays, shedding some light on why sales increase when the weather warms up.  
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NOTES TO EDITORS
· Sales of Sainsbury’s pre-mixed cocktails rose by 96% week on week 
· The Sea Breeze and Cosmopolitan were the biggest selling cocktails in the range
The study, carried out by One Poll for Sainsbury’s, surveyed over 2,000 British adults in June 2011, with the following results:
· 50% of respondents drink cocktails at least once every few months

· The Mojito was the preferred cocktail of those aged 18-35 and the Piña Colada was the preferred cocktail for those aged 36-55

· 35% of respondents choose to drink cocktails because they are more fun and celebratory than other drinks
· 40% of respondents like to drink cocktails because they are summery
· 25% of respondents drink cocktails to remind them of their holidays
· 67% of respondents said they don’t know how to make their favourite cocktail themselves 

· 29% of us are choosing to drink cocktails on nights in with friends and 42% of us will opt for them at parties 

· Interest in pre-mixed cocktails is high with 73% saying they would drink pre-mixed cocktails because they are more convenient than making their own from scratch and cheaper than buying separate ingredients (43%) 

· People in the north of England drink cocktails most regularly– 35% of those in the North East and 34% of those in the North West drink cocktails every month
· Northerners prefer Piña Coladas while Southerners prefer a Mojito 

· People in the South East are as likely to opt for a cocktail as they are for a beer  
The Sainsbury’s pre-mixed cocktails retail at £7.99 and come in a range of variants including:

· Bloody Mary (new)

· Cosmopolitan (new)

· Ginger Mojito (new)

· Mojito 

· Sea Breeze

· Margarita
· Piña Colada 
