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Thursday 5th January 2012

Embargoed until Friday 6th January
Sainsbury’s Alliance Leads on New Year Move to Increase Responsible Drinking

A campaign launches today that sees Sainsbury’s working together with Drinkaware, Diageo and Heineken to enable consumers to better understand the importance of responsible drinking, spearheaded by an innovative responsible drinking event that will run in store from 4th to 24th January 2012.  The campaign will emphasise the importance of managing alcohol intake and encourage consumers to develop a better understanding of alcohol units, as well as highlighting the variety of lighter style wines that are available.  This forms part of Sainsbury’s 20 by 20 Sustainability Plan, in which Sainsbury’s has committed to doubling its sales of lighter alcohol wine by 2020.   

On the 6th and 7th January, in-store activity will include sampling, enabling customers to try samples of the lighter wines and alternative serve sizes of spirits and beer.  Customers will also have the chance to test their awareness of alcohol units by pouring a typical home measure and then finding out how many units are in it.  Each participating customer will receive a useful unit wheel from Drinkaware to help them better judge the units and calories they are likely to consume across a wide range of wines, beers and spirits.

Health Minister Paul Burstow commented "People’s understanding and awareness of alcohol units is still patchy. If advice on alcohol is going to mean something to people we must be able to know how much we’re actually drinking and compare that against the guidelines.  "I welcome the work that Sainsbury’s, Diageo and Heineken are doing, working together with Drinkaware, to improve people’s understanding of alcohol units and promote responsible drinking. It helps make it easier for us all to better gauge how many units we're drinking.”

Throughout the campaign, lighter alcohol wine, pre-mixed cans of spirits and mixers plus smaller sized bottles of beer will be promoted to encourage consumers to sample drinks that are lighter in alcohol or that have a controlled serve size, making it easier for customers to consider their intake in terms of both serve size and units. A promotional discount of 25% will be available on both branded and Sainsbury’s own label lighter style wines (ABV of 10.5% or less) and on Diageo owned Perfectly Mixed pre mixed spirit and mixer cans.  A promotional price of ‘Only £4’ will also run on smaller sized 4 x 330ml packs of Heineken lager.  

Quote from Sainsbury’s: Helen Buck, Chair of Sainsbury’s Responsible Drinking Group, said:  ‘We know that after the excesses of the festive period, our customers often look for ways to help manage their alcohol intake.  By working with our partners Drinkaware, Diageo and Heineken to provide customers with information about serve sizes and unit calculations at the relevant time, we hope to help them form a better understanding that will help ensure their alcohol intake remains at a responsible level into the longer term.’

Quote from Drinkaware: Chris Sorek, Chief Executive of alcohol education charity Drinkaware, said: “January is the perfect time to help those seeking a healthier lifestyle in 2012, be better informed about how many units and calories are in their favourite drink. The unit calculator is a handy reference tool that can be used throughout the year.”
Quote from Diageo GB: Andy Adams, Channel Director, Grocery for Diageo GB, said: “We are delighted to be part of this initiative alongside Sainsbury’s, Drinkaware and Heineken. This is a great opportunity to help raise people’s awareness of alcohol units and the importance of drinking responsibly. We hope this weekend’s activity, along with Diageo’s wider work supporting the Public Health Responsibility Deal, will help remind people how many units they are consuming.”
Quote from Heineken: Martin Porter, Off Trade Director for HEINEKEN in the UK said; "We see this initiative as another great way to create an environment for consumers to make the right choices about their alcohol consumption. Working with Sainsbury's, Drinkaware and Diageo allows us to reach a broader range of consumers, creating a much greater impact and builds on the increasing levels of investment that we make in this area." 

-ends-

For further information, please contact Sainsbury’s beer, wines and spirits press office at Phipps PR  Tel: 020 77597400

Notes to Editors

About Sainsbury’s:  Sainsbury's is an active supporter of Drinkaware and signatory of all the alcohol pledges of the Department of Health's Public Health Responsibility Deal.   Sainsbury's operates a rigorous Think 25 policy to help reduce under-age purchase of alcohol and has been a partner in the Community Alcohol Partnership (CAP) scheme since 2007.  All Sainsbury's own brand alcohol products include Department of Health approved information about units. 
About Drinkaware:  Drinkaware provides consumers with information to make informed decisions about the effects of alcohol on their lives and lifestyles. Our public education programmes, grants, expert information, and resources help create awareness and effect positive change. An independent charity established in 2007, Drinkaware works alongside the medical profession, the alcohol industry and government to achieve its goals.  For further information visit www.drinkaware.co.uk  
About Diageo:  Diageo is the world's leading premium drinks business with an outstanding collection of beverage alcohol brands across spirits, beer and wine. These brands include Johnnie Walker, Crown Royal, J&B, Windsor, Buchanan’s and Bushmills whiskies, Smirnoff, Cîroc and Ketel One vodkas, Baileys, Captain Morgan, Jose Cuervo, Tanqueray and Guinness. Diageo is a global company, with its products sold in more than 180 countries around the world. The company is listed on both the New York Stock Exchange (DEO) and the London Stock Exchange (DGE). For more information about Diageo, its people, brands, and performance, visit Diageo.com.   Visit Diageo’s own global resource www.DRINKiQ.com for information and guidance on responsible drinking. In Great Britain, Diageo is a member of The Portman Group and supports The Drinkaware Trust.
About Heineken in the UK: Heineken in the UK is an operating company of HEINEKEN NV, Europe’s biggest brewer. Headquartered in Edinburgh, it is the UK’s leading long alcoholic drinks producer with an unrivalled portfolio of beer and cider brands. Heineken in the UK employs around 2,500 people across a number of locations in the country. Heineken in the UK is a member of the Portman Group and a key funder /supporter of the Drink Aware Trust and promotes responsible drinking. For more information, visit www.heineken.co.uk 

About Heineken: Heineken is one of the world’s greatest brewers and is committed to growth and remaining independent. The brand that bears the founder’s family name – Heineken – is available in 170 markets around the globe and is the world’s most valuable international premium beer brand. The Company’s aim is to be a leading brewer in each of the markets in which it operates and to have the world’s most valuable brand portfolio.  The Company operates 140 breweries in more than 70 countries and sold 165.7 million hectolitres of beer on a 2009 pr-forma basis. Heineken is Europe’s largest brewer and the world’s third largest by volume.

Heineken is committed to the responsible marketing and consumption of its more than 200 international premium, regional, local and speciality beers and ciders. These include Amstel, Birra Moretti, Cruzcampo, Dos Equis, Foster’s, Kingfisher, Newcastle Brown Ale, Ochota, Primus, Sagres, Sol, Star, Strongbow, Tecate, Tiger and Zywiec.
www.heinekeninternational.com 
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